Digital Marketing (Levels 2 & 3)
TRADE-WISE BASELINE VERIFICATION PROFORMA
Technical Evaluation Criteria
[bookmark: _Hlk234805783]
Name of Institute: _________________________________________
Procurement Entry Code: __________________________________
Address: ________________________________________________________________________________________________________________________________________________________________________
Contact Number and Email: ________________________________________________________

PART-I
Mandatory Requirements (Pass / Fail)
Failure to comply with any one of the following requirements shall render the institute technically non-responsive.
	S#
	Mandatory Requirement
	Verification
	Status (Pass / Fail)

	1
	Relevant Lead Trainer available during physical verification with documentary proof of employment/engagement.
	Physical
	

	2
	Dedicated theory classroom and computer laboratory available with seating capacity for at least 25 trainees.
	Physical
	

	3
	Minimum 80% of essential equipment available and functional.
	Physical
	

	4
	Minimum 80% of required software, digital marketing platforms and online tools installed/accessible and operational.
	Physical
	

	5
	Reliable electricity, UPS backup, broadband Internet connectivity, Wi-Fi and first aid facilities available.
	Physical
	


PART-II
Technical Evaluation (75 Marks)
A. Tutor Qualification & Experience (20 Marks)
	Requirement
	Marks
	Obtained

	BS (Computer Science, Information Technology, Software Engineering, Computer Engineering, Digital Marketing, Marketing or equivalent)
	6
	

	Master's Degree in Digital Marketing, Business Administration (Marketing), Computer Science or related discipline (Preferred)
	2
	

	Minimum 3 years teaching/training experience in Digital Marketing, SEO, SEM, Social Media Marketing or E-Commerce
	4
	

	Minimum 3 years practical industry experience in Digital Marketing campaigns, SEO, PPC, Content Marketing or E-Commerce
	4
	

	Relevant professional certifications (Google Ads, Google Analytics, Meta Blueprint, HubSpot, SEMrush, Microsoft Advertising, etc.)
	2
	

	Demonstration of practical Digital Marketing skills during verification
	2
	

	Total
	20
	


B. Building Infrastructure (10 Marks)
	Facility
	Marks
	Obtained

	Theory Classroom (700–800 sq.ft.)
	1
	

	Dedicated Computer Laboratory (Minimum 1000–1200 sq.ft.)
	4
	

	Trainer Room / Faculty Workspace
	1
	

	Reliable Broadband Internet with Wi-Fi Coverage
	1
	

	Digital Content Creation Corner (camera/lighting area for practical assignments)
	1
	

	Store/Server/Networking Area
	1
	

	Backup Power (UPS) with proper ventilation and air conditioning
	1
	

	Total
	10
	


C. Major Equipment (20 Marks)
	Equipment
	Minimum Quantity
	Marks
	Obtained

	Desktop/Laptop Computers (Core i5/Ryzen 5 or above, 8–16 GB RAM, SSD)
	25
	8
	

	Instructor Computer (High Specification)
	1
	1
	

	Multimedia Projector / Interactive LED Display
	1
	2
	

	High-Speed Broadband Internet (Minimum 100 Mbps)
	1
	2
	

	Managed Network Switch with LAN Connectivity
	1
	1
	

	Wi-Fi Access Points
	2
	1
	

	UPS Backup for Complete Computer Lab
	1
	2
	

	Laser Printer / Scanner
	1
	1
	

	Digital Camera / DSLR or High-quality Content Creation Camera
	1
	1
	

	Smartphone (Android/iOS) for Mobile Marketing Demonstration
	2
	1
	

	Total
	
	20
	


D. Major Software / Tools (15 Marks)
	Software / Tool
	Marks
	Obtained

	Windows 11 Professional / Latest Operating System
	1
	

	Microsoft Office (Word, Excel, PowerPoint)
	1
	

	Google Chrome, Mozilla Firefox & Microsoft Edge
	1
	

	WordPress (Local/Live Installation)
	2
	

	Google Workspace (Gmail, Drive, Docs, Forms etc.)
	1
	

	Google Analytics (GA4)
	2
	

	Google Ads Platform
	2
	

	Meta Business Suite / Facebook Business Manager
	2
	

	Canva Pro / Equivalent Graphic Design Tool
	1
	

	SEO Tools (Google Search Console, Google Trends, Ubersuggest, SEMrush, Ahrefs or equivalent)
	2
	

	Total
	15
	


E. Relevant Institutional Experience (10 Marks)
	Criteria
	Marks
	Obtained

	Successfully conducted Digital Marketing / E-Commerce / SEO / Social Media Marketing training programmes during the last five years
	4
	

	Experience in Government-funded ICT / Digital Skills projects
	2
	

	Evidence of successful trainee completion, certification and freelancing/employment outcomes
	2
	

	Positive client references and/or third-party evaluation reports
	2
	

	Total
	10
	


GRAND SUMMARY[bookmark: _Hlk234806100]Recommended Qualification Criteria for this trade
· All mandatory requirements must be fulfilled (Pass).
· [bookmark: _Hlk234806268]Minimum overall technical score: 53/75 (Pass).
· Minimum score in Building + Equipment + Software: 32/45 (Pass).
· Minimum score in Tutor Qualification: 14/20 (Pass).

	Category
	Marks
	Marks Obtained

	Tutor Qualification & Experience
	20
	

	Building Infrastructure
	10
	

	Major Equipment
	20
	

	Major Software / Tools
	15
	

	Relevant Institutional Experience
	10
	

	Total
	75
	


Remarks: 

Recommendation:
The Trade of Digital Marketing (Levels 2 & 3) for ________________________________________________ is recommended / not recommended / conditionally recommended (mention the conditions in remarks).Signatures:
Team Lead: __________________________________________
Other Member(s):


